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SCOPE

This document provides specific information on the UAE market and the opportunities for
the companies that have been selected as Champion SMEs in the healthy and functional
food and beverages and food supplements sectors.

The main objective is to support the preparation of the International Trade Mission to
United Arab Emirates . The information will be brief, concrete and adapted to the SMEs that
will participate in this mission.

To this end, the report provides information on new products launched in the market,
trends, and regulations.

These market readiness reports will be useful to reassure SMEs about the opportunities in
the specific market, and to ensure that they are well informed and prepared for the mission.

Targeted SMEs divided by sectors and sub-sectors
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The UAE were able to recover from the COVID-19 crisis faster than many other economies. To achieve
this substantial economic recovery, the UAE implemented fiscal and monetary stimulus packages up to
mid-2022. The size of the fiscal package amounted to about 2.5% of the national GDP. The Targeted
Economic Stimulus Scheme – the UAE’s monetary stimulus package – had a size of about 19.5% of the
GDP and provided temporary loans to companies and private individuals during the pandemic. These
packages showed extraordinarily effective, as the UAE were able to achieve a 3% growth of GDP in 2022
according to the International Monetary Fund (IMF)1.

Additionally, strong recovery post COVID-19 in the GCC countries was driven by the growth of non-oil
sectors and the increase that oil prices have temporarily witnessed, which has accelerated during 2022 in
parallel with the progressive cancellation of oil production cutbacks in accordance with OPEC+
agreements.

The favorable conditions of the oil market have reduced the imbalances that affected the GCC countries’
public finance and external accounts, while their export revenue witnessed a recovery. The medium-term
future prospects are still liable to risks arising from oil sector fluctuations.

The UAE announced and implemented a number of economic, societal and political reforms: 

• Visa: New visa rules were implemented in 2023, which now offer a wide array of different categories. 
Of special interest are the new “Green Visa”, which is directed at well-educated individuals, as well as the 
“Gold Visa”, allowing doctors, scientists, creative people of culture and art, inventors, executives, 
specialists in scientific fields, athletes, doctoral degree holders and specialists in the fields of engineering 
and science to stay in the country for a five-year period without needing a sponsor. 

• Emiratisation: With the Ministerial Decision No. 279 of 2022, the UAE enforce the Emiratisation of the 
private sector. While Emiratisation has been a policy focus of the UAE for years, the UAE Ministry of 
Human Resources & Emiratisation implemented a directive by January 2023, stating that companies will 
need to have an employment rate of at least 1% filled by Emirati citizens by July 7th. This rate is set to 
increase by 1% every six months, thus creating an Emiratisation percentage of 10% by 2027. Companies 
with less than 50 employees remain exempt.2 

• Unemployment: In order to retain talents in the country, UAE February 2022 labour law implemented 
a major change: employees can now stay in the country for 90 days after their work visa cancelation 
instead of 30 days as before. Also, starting from June 2023, it’s mandatory for employees on long term 
basis (except domestic workers, retired or entrepreneurs) to have unemployment insurance, which 
guarantees 3 months of salary in case the employer fires the employee. Workers with a basic salary of 
AED 16,000 or less will need to pay a monthly insurance premium of AED 5. The compensation for this 
category must not exceed a monthly amount of AED 10,000. Those with a basic salary exceeding AED 
16,000 will need to pay AED 10 per month. The compensation for this category must not exceed AED 
20,000 monthly. 

• Corporate Tax: In June 2023, the UAE is implementing a 9% federal corporate income tax (CT). To 
businesses working on a financial year, UAE CT will apply from June 1st, 2023, while for businesses 
operating on a calendar year, UAE CT will apply from January 1st, 2024. 
Exemptions from the tax will be granted to companies with yearly turnovers of less than 370’000 AED as 
well as to companies in the natural resource sector, which will be taxed on a local Emirate based tax and 
not a federal tax. This federal corporate income tax comes only a few years after the UAE implemented a 
Value-Added Tax (VAT) of 5% in 2018 and shows the country’s eagerness to diversify its income 
streams. 

1 ECONOMIC OUTLOOK AND ECONOMIC POLICY DEVELOPMENT
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In March 2022, the UAE was put on the so-called “Grey List” of the Financial Action Task Force (FATF)3. 
Besides potential economic ramifications, this lower classification has been a major image problem for 
the two financial centres of the country, the Dubai International Financial Centre (DIFC) and Abu Dhabi 
Global Markets (ADGM), which have positioned themselves as the financial hubs of the region. 

The UAE Government has made strong political commitments to strengthen the country’s Anti Money 
Laundry (AML) and the Counter Terrorist financing (CTF) and agreed with the International Co-operation 
Review Group on an action plan to address the issues identified by FATF. 

However, in March 2023, the UAE was again placed on the Jurisdictions under Increased Monitoring list. 
Indeed, the FATF advised that the UAE should continue to work to implement its FATF action plan by 
enhancing and maintaining a shared understanding of the ML/TF risks and demonstrating a sustained 
increase in effective investigations and prosecutions of different types of ML cases. 

The war in Ukraine has also left its mark on the UAE as the country, and especially Dubai, has become a 
hotspot for mostly Russian citizens seeking to safely park and invest their financial assets. Major 
investments have been made in real estate, with market prices shooting up significantly in Dubai (rents 
by 26%, property prices by 14.5% according to unconfirmed reports)4. There has also been a major 
inflow of crypto assets in the month of March 2022 when the Emirate of Dubai announced that they are 
implementing regulations for a crypto market in that same month. 

In the context of the Ukraine war, the UAE has been able to profit from the initially high, volatile oil price 
since March 2022. While prices are down to around $68/b in June 2023, they have partially reached the 
$130/b mark, which is the highest prices for oil since 2008.5 Several OPEC+ members, including the 
UAE, announced important oil production cuts in the beginning of April 2023 to stabilize the falling 
prices. The UAE have also been able to leverage the price cap imposed on Russian oil at $60/b by 
importing cheap Russian oil for internal use while maximising export of more expensive Emirati oil.6 
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Agriculture absorbs 60% of the UAE's water resources, but accounts for less than 1% of the
country's GDP. Water scarcity, urbanisation, desertification and industrialisation mean that agricultural
land is very limited. The available fertile land area in the UAE is 0,41% of the country's total land area
and more than half of the country's arable land is unused. Abu Dhabi is the emirate with the largest
concentration of arable land (78%), with the Al Ain area having the greatest diversity of crops produced
by modern agricultural methods and technology.

Therefore, UAE relies heavily on imports of agri-food and seafood products to meet domestic
demand (due to its extremely hot climate and the high salinity of its scarce water resources). As a
result, about 90% of the food consumed in the country is imported. At the same time, the
country is an important re-export market for other countries in the region, with up to half of the food
products imported into the UAE being re-exported out of the country.

Different factors have been boosting the consumption of food in the region over the last few years, such
as the high level of disposable income, the rising of the tourism, the growing population and evolving
consumer preferences.

However, the Covid-19 pandemic had a great impact in tourism and HORECA, opening new opportunities
like online food deliveries but causing immense damage to the sector with the restrictions on
restaurants.

The impact of a multicultural tourism and foreign workers generate a demand of new products in the
market, most of them produced overseas

The UAE market is a very competitive one, with a high number of innovations in the last five years

2 AGRI-FOOD AND BEVERAGE INDUSTRY IN UAE

Shurooq Pure Sunflower oil in 
a 1.5 PET jug
United Arab Emirates
Oct 2023
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The Emirati diet is based mainly on grain (specially rice), dairy, meat 
(chicken and small fowl, goat and camel mainly) and some vegetables that 

are not difficult to grow like tomatoes or cucumbers. Other ingredients like 
dried lemons called “loomi” are also used in several dishes of the local 
gastronomy.
Regarding local production, the main domestic crop in the UAE are dates,
followed by fresh vegetables. Animal domestic livestock, goats, sheep and
chickens represent 88,7% of the local production, while camels and cattle
represent 11,3% combined.

The top global partner for food and beverages is India, followed by the
United States of America and Saudi Arabia. The main EU supplier of the
UAE in this category is France. In 2020, the top food and beverages
products exported to the UAE were milled rice, canola seeds, food
preparations, and cigarettes.

The EU has a positive trade balance with the UAE, mainly due to the
fact that the country has limited food production and is highly dependent
on foreign trade to meet the local demand of agri-food and beverages.

Recent years have seen an expansion of food retailing driven by
hypermarkets, supermarkets, grocery shops, online retailing, home delivery
services and customer loyalty programmes.

Hypermarkets are the most popular retail sector among consumers due to
discount and promotional programmes. However, online retailing is
showing significant growth, especially after COVID-19.

Kiri Al Jarra 
Spreadable Cream
Cheese
United Arab Emirates
Nov 2023

Products launched on the UAE market by year 2018-2023
Source Innova Market
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In 2019, the UAE had 568 food and beverage 
processors. These factories produce 5,96 million metric 
tons of food and beverage products annually. This sector 
relies heavily on imported products and ingredients and 
plays an important role in the government's efforts to 
improve food security and self-sufficiency in commodities 
(dairy products, pulses, nuts, cooking oil, dates, poultry 
and eggs, fish, sugar, tea, baby food, wheat, rice, coffee, 
fresh meat, fruits and vegetables).

Some locally produced foods are of very high quality with
competitive prices compared to imported products.

There are a wide range of varied international ingredient
needs due to income differences between lower and higher
income earners in the UAE, as well as the wide diversity of
ethnic groups.

In 2019, imports of bulk and intermediate agricultural
products amounted to 2,5 billion USD and included:
dextrins, peptones, proteins, vegetable oils, sugars,
sweeteners and beverage bases, soybean oil, essential oils,
and ground grains and products.

Despite its dependence on imports of all types of food, the
agri-food sector in the UAE is a mature and highly
competitive sector.

Lusine Cheese Croisant
United Arab Emirates
Dec 2023

Innovation on the UAE market by category 2018-2023
Source Innova Market
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The UAE remains the region's most attractive market for food and beverages.

Health, taste, nutrition, convenience and online shopping are becoming the new drivers of the food
industry in the UAE and the MENA region.

UAE presents great opportunities for the agri-food products from the EU. The foodservice market in
the Emirates is expected to grow at a 5,22% CAGR between 2021 and 2026. This is caused by the
lack of recreational alternatives in the country (leading to the population spending more time in
foodservice outlets with friends and family), and other aforementioned factors such as high
disposable income, rising tourism or the constant evolution of consumer trends.

In the last decades, the UAE went through a quick urbanization process in certain areas such as
Dubai or Abu Dhabi. As a result, people’s lifestyle in the Emirates has evolved as fast as the area,
changing the food and beverage offer in the country completely.

3 OPPORTUNITIES FOR AGRI-FOOD AND BEVERAGE INDUTRY IN 
THE UAE MARKET

During the pandemic, there was a push to buy private labels, because they were the products
least likely to run out of stock. Thus, private label is likely to gain traction during the forecast period
due to its favourable prices and good quality. The current private label range is still limited in the UAE
and is expected to expand. In addition, people with high purchasing power bought premium
products such as premium water, high-quality meat cuts, chocolate and premium snacks.

Clean and ethical eating is a trend to follow in the Emirates, since the consumers are more aware of
the environmental and health risks. This can open new opportunities for products such as fruits,
vegetables, or dried fruits from the EU, especially those from ecologic crops.

Sustainable products and packaging would also help to penetrate the Emirati market, those
companies that have already implemented this kind of measures have bigger chances in the UAE than
those that haven’t.
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The rising popularity of the products from local production might be a threat for some imported
products, however, the country needs to import most of the total food and beverage products
consumed by its citizens because the local production is very limited and does not cover the local
demand.

According to Euromonitor forecasts, from 2018 to 2023, UAE sales of packaged food, fresh food and
non-alcoholic beverages will grow at a CAGR of around 3.5%, 5.2% and 1.2%, respectively.

In packaged foods, retail sales value growth will be the highest in staples, followed by cooking
ingredients, snacks and dairy products. In fresh foods, the strongest growth is expected in meat,
pulses, nuts and vegetables. On the other hand, about the non-alcoholic beverages category,
the strongest growth will be in ready-to-drink coffee, bottled water, concentrates, and tea.

Dairy products Innovative sauces and 
condiments Prepared food Fresh fruit

Poultry Beef products Tree nuts and seeds Vegan products/plant 
based

Other products with a high sales potential in the UAE are:
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It is also important to consider e-commerce and the opportunities it can attract. The UAE has
one of the highest online connectivity penetration rates in the world (99% of its population uses the
internet and a significant majority have smartphones). This has driven the growth of online food
and beverage retail in the UAE in recent years, which reached 116 million USD in 2019.

There are many e-commerce websites or mobile apps in the UAE that offer food delivery services or
connect supermarkets with consumers. In addition, this market in the UAE is growing very fast and
there are also some specialised e-commerce websites that focused, for example, on organic
products, meat and seafood products.

Kashi Go Crush Peanut
Butter Crunch Cereal
United Arab Emirates
Dec 2023
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UAE consumers are diverse. Approximately 80% of residents are foreigners. Many of them are
expatriate workers (coming from more than 200 different countries) and tourism has become an
important economic activity. As a result, the hotel, restaurant and institutional (HRI) sector is
particularly active.

Given the great diversity of the population and the level of income, which varies greatly between
different groups, there is no 'general' consumer profile, but rather different profiles for different
groups. Origin and income factors play a more important role than geography within the country,
although restrictions in certain Emirates may lead to other nuances in consumer profiles and
preferences.

This diversity is reflected in the variety of food available in the country and the demand. All those
nationalities have different diets and preferences in products; therefore, it might be hard to
determine a specific buyer for this product category in the UAE.

Almarai Vetal Fresh Yoghurt
United Arab Emirates
Dec 2023

“We have Zero Tolerance for any act of
animal cruelty, and have established a 
protocol to deal with situations where a 
breach of the policy is suspected”

Communication Claims .- Promises, education and training on animal welfare
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The following main consumer groups can be identified:

- Emiratis: This is 10% of the population and tends to be an affluent group (due to a
combination of high wages and favourable economic policies for the native population). The
vast majority of the Emirati workforce works in the public sector. For this group, luxury
shopping is a trend, and their food preferences are influenced by tradition (they do not eat
pork or drink alcohol). This demographic group is more balanced in terms of age and gender.

- High-income expatriates: This group tends to include Western expatriates with high
incomes (8% of the population). With their high-income levels, these consumers tend to have
luxury tastes and stimulate demand for different types of cuisine, including from their country
of origin.

- Low-income expatriates: This group comprises about 50% of the UAE population. They
are usually employed in manual or low-skilled jobs. These consumers tend to spend most of
their income on food, accommodation (often shared) and other essentials, and send the rest
of their income back to their home countries. The main characteristic of this group is that
they are very price sensitive and do not tend to spend money on discretionary or luxury
items. This demographic is expected to shrink in the coming years.

Price proposal and channel position, are critical to attract the consumer in the UAE market

Modern twists: Category 
innovation

MEZZAN HOLDING COLLABORATES 
WITH TABASCO® BRAND MAKER 
MCILHENNY CO. 

•Available in three GCC markets—
Kuwait, the UAE and Saudi Arabia
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Foreign nationals are mainly responsible for the rapidly increasing population. However, almost all
immigrants are young or middle-aged adults, and their presence ensures a relatively high median
age.

In addition, it is important to mention other consumer groups:

- Women: They are a minority in the UAE, there are two men for every woman in the UAE.
But for the native Emirati population, this figure is much closer to equality. As a group with
more freedoms than their predecessors and who tend to be highly educated, young Emirati
women are a potentially interesting demographic.

- Elderly: The over-65 age group, although growing, is a very small part (around 1%) of the
overall UAE population. They are generally quite wealthy.

The standard of living in the UAE is one of the highest in the world and, in general, incomes
are high.

Food is at the centre of social relations in the UAE. It is considered an honour in the Arab
culture having friends and family over for celebrations around tremendous quantities of food. The
increasing urban lifestyle of the population is reflected in the raise of their spending in food and
beverage outlets.

An important aspect to keep in mind in this market is the fact that Muslims (76% of the population of the
country) do not consume alcohol or pork. Alcohol can only be served in hotels. Those bars and
restaurants which are not associated with any hotel, cannot serve alcohol.
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In the UAE grocery retailers are classified into two broad groups: the modern trade and the
traditional trade.

- The modern trade includes organised retail chains, regional grocery shops, express
markets, speciality shops, convenience stores and online retailers. This group dominates the
market, especially in the emirates of Dubai and Abu Dhabi.

- Traditional trade includes direct trade services and small independent grocery shops
(operating on average 18 hours a day, seven days a week, and focusing on immediate
household needs and fast-moving grocery products). Traditional trade is more prevalent in
the northern emirates due to the lower availability of modern outlets.
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Thus, the total functional packaged foods sales in the UAE grew at a 9,3% CAGR between 2016 and
2020. This impressive growth opens several opportunities for the EU companies.

The growth of the functional food market was fuelled by increasing health awareness, government
initiatives and growth in disposable incomes, growth in the ageing population and health awareness
of the age group (25-45 years). The market is expected to continue to grow during 2018-2023.

Food and beverages companies are willing to support this new trend, mainly for economic reasons.
Functional food is considered valued added products and are exempt from the price
limits imposed to staple agri-food products in the UAE. As a result, functional food products
can be commercialized at a higher price increasing the profits.

4 HEALTH FUNCTIONAL FOOD MARKET IN UAE

A shift in consumer trends has been observed in the UAE's health and wellness industry, with
consumers aiming more towards preventative healthcare. Thus, nutritional supplements are
positioning themselves as a natural and healthy substitute for traditional medicine in the country.
The functional food sector was the leading category in the market during 2018.

Functional foods and beverages are those that not only cover basic nutrition, but also contain
added ingredients that affect human health in a positive way. They are dietary supplements
intended to provide nutrients that would otherwise not be consumed in sufficient quantities, such as
proteins, vitamins, minerals, amino acids or other nutritional substances. The products are mainly
taken in the form of tablets, capsules and liquid.

Consumers in the UAE have increasingly busy lifestyles. In the last few decades, reducing the intake
of calories was the most popular trend, nowadays, they are trying to focus on nutrients and
healthier eating habits.

The growing demand for value-added foods, especially functional health foods, opens up great
potential for food manufacturers (especially for heart health) in the region. Companies are
launching new omega-3 ingredients as well as products targeting the heart-healthy functional food
market.

High consumption of dairy products, particularly dairy-based yoghurt, during the Ramazan
season is one of the main growth drivers for these products. Functional dairy food sales are
increasing as consumers become more aware of the digestive health benefits of the probiotics.

This segment was followed by the functional beverages market, whose most popular category is
energy drinks (a product widely consumed by teenagers and young adults). However, the market
weakened following the implementation of the 100% excise tax on energy drinks in 2017. In
addition, in 2020, a new 50% excise tax was imposed on beverages containing sugar content and
sweeteners.

Functional soft drinks are expected to remain the leading category in the functional beverage
market in the coming years.
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Vitamins and dietary supplements also have an important contribution, which have developed
due to the increased participation of people in sport and physical activities, awareness of anti-
ageing and detoxification issues.

There has also been an increasing demand for functional baby food meals. One of the
prominent products in this category are milk formulas with added ingredients such as vitamins,
minerals or omega 3, including ready-to-drink products or powdered versions.

+62%

Competition in the UAE functional food market was concentrated in 2018 with five major players
capturing almost three quarters of the revenue. The market involves multinational giants and a few
small domestic players. The major players in this UAE functional food market include Nestlé SA,
Danone Group, Kellogg Company, Al Rawabi Dairy Company, and IFFCO Group, among others.

The market will observe the introduction of new products that include more natural content, such as
natural sweeteners, fruit blends and many others. It is expected that vitamins will lead in vitamins
and dietary supplements by 2023.

Based on my nutritional needs

Based on my lifestyle

Based on my body composition

1.

2.

3.

“How would you prefer to have your nutritional experience 
personalized?”

Lifestyle-specific personalized nutrition services are gaining 
traction Top 10 Trends 2021 Middle East Innova Market Insights 



21

Organic agriculture is a production system that supports healthy soils, ecosystems and people. It
focuses on the use of agricultural techniques that promote sustainability by minimising negative
environmental impacts.

In the absence of more specific data about the organic fertiliser market in the UAE, information on
this sector is provided for all the GCC (Gulf Cooperation Councils), including the UAE.

GCC nations recognise the potential of organic agriculture and have taken steps to support a more
environmentally friendly agricultural system. This is expected to boost demand for organic fertilisers.

The GCC organic fertiliser market is segmented by product group (organic residues and
biofertilisers), application (in grains and cereals, pulses and oilseeds, fruits and vegetables, cash
crops, and turf and ornamentals) and geography (in Saudi Arabia, Qatar, Oman, the United Arab
Emirates, Bahrain and Kuwait).

The rising focus on organic farming practices and high availability of raw materials for fertilizer
production are the two major factors that are driving the GCC organic fertilizer market. In addition,
the state-run organic fertiliser development programmes implemented by governments and huge
expansions of crop areas are also responsible for the growth of the market.

Thus, the GCC organic fertiliser market is forecast to register a CAGR of 13.5% between 2020 and
2025.

The GCC organic fertiliser market is concentrated in a few players, such as RNZ International FZCO,
Abu Dhabi Fertilizer Industries Co. WLL and Emirates Bio-Fertilizers Factory.

The companies are collaborating with technology and other companies to ensure sustainable
product innovation in the near future. Companies operating in this region are mainly focused on
improving their production facilities and distribution network.

5 BIO SOLUTIONS IN GCC AND UAE
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Importation of goods requires businesses to obtain necessary licenses from customs and 
concerned statutory authorities including federal agencies, municipalities, telecom regulatory 
authorities etc. 

Importers which may be either brand representatives in the UAE of the manufacturing 
companies or distributors, need to be legal entity in UAE with Trade /Business license with the 
specific scope of activity permitted to apply for necessary clearances, compliances etc. with 
required documentation.

6 IMPORTING FOOD AND BEVERAGE TO UNITED ARAB EMIRATES

No product unless classified free trade may be imported into the country without prerequisite 
compliance with the set regulations with UAE authorities.

The UAE law establishes key requirements for an effective system to ensure the protection of public
health and consumers. The law imposes strict penalties on those found to be endangering food 
safety across the UAE.

Municipalities & Federal authorities oversee food safety requirements and ensure that products 
have correct labels and expiry dates for consumption through their certification, border clearance
mechanisms & market surveillance.

They conduct random inspections across all foodstuff stores and restaurants to ensure that the 
quality of the food supplied is in compliance with the regulatory requirements.

MoIAT registration

MoIAT (Ministry of industry and Advanced Technology) is the sole National Certification 
MoIAT develops and adopts standards for regulating the compliance of various product scopes 
through its technical committees at the request of the government, industry, and consumers. 
MoIAT monitors the application of standards and technical regulations and mandates the below 
certification schemes for specific product scopes through approved notified bodies (such as SGS 
Gulf Ltd) for the complete certification scope. 

A.- Emirates Quality Mark (EQM) is a Mark of Conformity granted to products that comply with the 
UAE national standards through evaluation of the product as well as testing, inspection & audit of 
the quality system used by the manufacturer. 
EQM is a form of certification given to products that comply with the UAE national standards, 
regional and international standards, and are manufactured by an organization implementing a 
high-standard quality management system. When using a product with EQM, the consumer can 
rest assured that it’s of a high quality and standard. The certification is important for businesses as 
it allows them to establish international standard guidelines for their products. It is important for 
consumers as they can be assured the product, they are buying enjoys international-quality 
standards. 

Benefits of EQM 
• License to use Emirates Quality Mark on products for 3 years 
• Promoting brand name and reputation 
• Attaining customer satisfaction and trust 
• Facilitating entry of products through Custom ports 

EQM is mandated for the below product categories 
• Bottled Drinking Water 
• Natural Mineral Water 
• Juices and fruit necta
• Juices with milk 

Authority Approvals and registrations
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• Artificial flavored drinks 
• Artificial flavored beverage powders 
• Fruit drink 
• Guava nectar 
• Fresh fruit juice (non-pasteurized) 
• Dairy & Milk Products 
• Flavored milk 
• Goat’s milk 
• Dairy & Dairy Products – pasteurized camel milk 
• Yoghurt 
• Flavored yogurt 
• Laban Drink & Laban 
• Flavored Laban 

B.- Emirates Conformity Assessment Scheme (ECAS) this program determines whether imports 
meet national or international standards for products. Emirates Conformity Assessment Scheme 
(ECAS) certification program prescribes requirements for product quality and safety for a list of 
products designated for consumer use. The ECAS certificate is proof that the product has been 
approved by the UAE Federal Government through the Ministry of Industry and Advanced 
Technology (MOIAT). Emirates Conformity Assessment Scheme (ECAS) 
Certificate of all regulated products within UAE is valid for one year. 

ECAS scheme is mandated for the below food product scopes 
• Energy Drink 
• Honey 
• Tobacco Products 

C.- Organic Certification all food products sold in UAE claiming to be organic needs to be certified 
under MoIAT & Dubai Municipality. The process involves testing of the products by accredited labs, 
to ensure they are free from pesticides, hormones and chemicals. These tests would apply to food 
produced in the UAE, as well as imported. For imported products, any certification issued in 
countries of origin may also be investigated or validated, as well as require local tests. 
Emirates Organic Foods Scheme cover organic foods and their inputs which are produced locally or 
imported products. It includes: 
• Fresh /chilled /frozen fruit and vegetables. 
• Canned food products. 
• Fresh and canned juices. 
• Meats and fish. 
• Egg 
• Milk, dairy, and cheese 
• Honey 

D.- Halal Certification & National Mark with the Muslim world showing rapid population growth, 
economic development, and increased disposable income, the global Halal market now accounts for 
nearly 16% of the entire global food industry. 
In Muslim-majority countries, particularly in South Asia and the GCC – it is naturally assumed that 
all food is Halal by their large Muslim populations. However, increasingly, the discerning consumer is 
expecting proper certification, and hence halal certification is becoming important. 
The Halal market is non-exclusive to Muslims and has gained increasing acceptance among non-
Muslim consumers who associate Halal with ethical consumerism. As such, the values promoted by 
Halal – social responsibility, stewardship of the earth, economic and social justice, animal welfare 
and ethical investment - have gathered interest beyond its religious compliance. The popularity of, 
and demand for, Halal certified products among non-Muslim consumers have been on the rise as 
more 
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Municipality Registrations

A.- Product registration with ZAD 
ZAD is the federal portal for food trade in UAE. This service allows all food suppliers, traders and 
food establishments who intend to import or manufacture food products in the Emirate of UAE to 
obtain a request for food item registration, so they may import or (re-)export using this system. 
These services help to achieve the goal of importing products to the country through its ports. 
AN INTERGRATION OF MUNICIPALITIES IN THE UAE 
ZAD registration integrates the Ministry of Climate Change & Environment with Municipalities of all 
the seven emirates of the UAE and allows for single window application and compliance assurance 
for importation and sales of the products in the UAE. 
REGISTRATION PROVISIONS 
Food whether imported or locally produced must be registered in the electronic system (ZAD) before 
being handled in the markets of UAE. All food establishments licensed in the country shall ensure 
the registration of their food items in particular the following cases: 
• Food to be imported to the country. 
• Food manufactured or produced in the country. 
• Food that undergoes modification on its food label or its ingredients or composition. 
• Registration of food product is considered a requirement and not accreditation. 

B.- Dubai Municipality
The Dubai Municipality Food Control department requires all food importing companies to conform 
to the following: 
• Register the company in the Dubai Municipality Food Import and Re-export System (FIRS) to be 
able to apply for food import requests and to be able to follow up the status of importation from 
inspection to release. 
• Acquire food label approval for all items to be imported to confirm if it is in compliance to 
standard, thereby avoiding rejection when actual consignment comes. 
• Register all food items in the Dubai Municipality Food Import and Re-export System (FIRS) before 
importing. 
• It is advisable to obtain a FIT analysis result of the food items to be imported from Dubai Central 
Food Laboratory or from international accredited laboratories located across the world by specifying 
the item's fitness for human consumption. If analysis result is not available prior to arrival of the 
consignment, samples will be collected, and your shipment will be put on hold until laboratory result 
comes. 

DIETARY SUPPLEMENTS (Dubai Municipality- montaji scheme) 
Montaji Scheme is a separate government body that falls under Dubai Municipality. Importation of 
Dietary & Health products requires businesses to obtain necessary licenses from customs and 
concerned statutory authorities like municipalities. The importer needs to be legal entity in UAE with 
Trade /Business license with the specific scope of activity permitted are required to apply for 
necessary clearances, compliances etc. with necessary documentation. Importer may be the brand 
representative of the manufacturing companies or distributors in UAE.  
Dietary supplements must ensure registration under Dubai Municipality (Montaji) before entering 
UAE market. 
This service enables the customer to obtain approval from Dubai Municipality (Montaji), for the 
items he intends to import or manufacture dietary supplements in Dubai. 
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